' PSYCHOSEXUAL
MEDICINE

Social Media Policy

Contents
10 oo L1 Lo o o S
PUFPOSE ...ttt e e e e e e e e e e e e e s anteeeeeeeeeaaaaeeeeesaaannnnes
ST o7 o] o1 NSO UOPRPPPR
Charity Commission Guidance or References Applicable...................ccccceerrnnn.
ReSPONSIDIlItIES ...
PrOCESS ...ttt e et e e e e e e e e e e e e e e e e nate e e e e e nnaeeeens
1. Platforms/channels in use and general information.....................................
2. Rules on media content and action when rules are breached....................
3. Political standpoint, conflicts of interest and clarity of views.....................
4. Approaching VIP’S ........... e a e
5. Handover of Media ..............cooooiiiiiiiii e e
Appendix 1 Communication of Social Media Breach (Template)..........................
Version Control - Approval and ReVIEeW ...............ooooiiiiii e
Author: Stuart Dawe-Long Page 1 0of 8

CONTROLLED DOCUMENT



' PSYCHOSEXUAL
MEDICINE

Introduction

Social media has become an integral part of how we communicate, share
information, and connect with one another. For our charity (the Institute of
Psychosexual Medicine), social media provides a powerful platform to raise
awareness about our cause, engage with supporters, recruit trainees, promote
donation routes and foster a sense of community.

Social media refers to online platforms and tools that enable users to create, share,
and interact with content and each other. This includes popular platforms such as
Facebook, Bluesky, Instagram, LinkedIn, and YouTube, among others. By
leveraging these platforms, we can reach a broader audience, share impactful
stories, and inspire action towards our mission.

While social media offers numerous benefits for charities, it is also important to be
aware of its potential drawbacks. One significant concern is the risk of negative
publicity, which can arise from misunderstandings, miscommunications,
inappropriate posts or comments from the public. Negative comments or reviews can
quickly spread and damage the charity's reputation. Additionally, social media can
sometimes lead to privacy issues, as personal information shared online may be
vulnerable to misuse or exploitation. Charities must be vigilant in protecting the
privacy of their supporters, staff, and volunteers, ensuring that sensitive information
is not inadvertently disclosed.

Purpose

This policy is in place as a guide for social media use for the Institute of
Psychosexual Medicine’s channels and for individuals using social media in a
personal capacity as a representative of the Institute of Psychosexual Medicine.

This policy is intended for all staff and volunteers of the charity. Before engaging in
social media activity, you must read this policy, which contains guidance that will help
you adhere to our standards.

Our social media policy outlines the guidelines and best practices for using social
media in a way that aligns with our values, protects our reputation, and ensures the
safety and privacy of our community. It is important for all staff, volunteers, and
stakeholders to understand and adhere to this policy to effectively and responsibly
represent our charity online.

Scope

This social media policy applies to all individuals associated with the Institute of
Psychosexual Medicine, including staff, volunteers, and stakeholders who engage in
social media activities on behalf of the charity or in a personal capacity while
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representing the charity. The policy encompasses all social media platforms and
tools.

All members of the charity are required to familiarise themselves with this policy and
follow its directives to effectively and responsibly represent the Institute of
Psychosexual Medicine online.

All members of the charity must adhere to their own professional codes of conduct or
regulatory requirements.

Charity Commission Guidance or References Applicable

Charities and social media: https://www.gov.uk/government/publications/charities-
and-social-media
Associated Guidance:
e Social media: how to use it safely (https://www.ncsc.gov.uk/guidance/social-
media-how-to-use-it-safely)
e Social media: protecting what you publish
(https://www.ncsc.gov.uk/guidance/social-media-protect-what-you-publish)
e The Code of Fundraising Practice
e Serious Incident Reporting Policy
e Charity fundraising: a guide to trustee duties (CC20)
References:
e https://www.charitycomms.org.uk/social-media-policy-template

Responsibilities
The Media and Communications Officer undertakes day-to-day functioning and use
of social media. The Media and Communications Officer is responsible for the

security of the social media platforms and to act where necessary, to mitigate risks
identified.

Breaches in this policy are escalated to the Chair of the Institute of Psychosexual
medicine.

All members of the Council can suggest and forward recommendations of social
media information for distribution.

All members of the Council and associated groups must adhere to this policy.

Breaches of policy or inappropriate behaviour may incur disciplinary action,
depending on the severity of the issue. Please refer to our policies for further
information on our processes.

The Media and Communications Officer is responsible for updating this document
and Council Members are responsible for authorising this document.
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Process

1. Platforms/channels in use and general information

All social media platforms must be agreed at Council meetings, considering the
interest of the members and risks and benefits associated with each one. The
following platforms are currently in use and considered ‘social media’:

e Instagram: psychosexual_matters

e Facebook: Psychosexual Matters

e LinkedIn: the-institute-of-psychosexual-medicine
e Bluesky: Psychosexualmed.bsky.social

o Website: ipm.org.uk

e YouTube: psychosexualmatters

Access to these platforms should be limited to the Media and Communications
Officer and the Secretary (as a back up and holder of information related to
accounts).

The creation of media for use on the platforms will be dependent on the person in
position, although suites are available for free, including Canva. Payment plans can
be purchased, although these are not covered by the Institute of Psychosexual
Medicine.

Requests can be made to the social media and Communications Officer of
information or posts to be sent out. It is requested that there is sufficient time for the
individual to undertake this, so that this policy can be followed.

The contact for the IPM Social Media Officer is: media@ipm.org.uk

2. Rules on media content and action when rules are breached

The Institute of Psychosexual Medicine requires that media shared is based on the
following principles:

| will not insult, harass, bully or intimidate individuals or organisations

| will respond to others’ opinions respectfully and professionally

| will not do anything that breaches my terms of employment/voluntary
role

| will acknowledge and correct mistakes promptly using provided
guidance
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| will disclose conflicts of interest where | am able to, or state this in
personal profiles to protect the charity

| will not knowingly post inaccurate information. Where this is found, | will
take action to rectify this.

| will link to online references and original source materials directly or
indicate where this can be located

| will be considerate, kind and fair

| will always ensure my activity does no harm to the organisation or to
others

| will champion the Institute of Psychosexual Medicine and its services

Any staff member, volunteer, or affiliated individual who identifies a potential social
media breach must report the issue immediately to the designated Media and
Communications Officer and the Chair of the Council. A breach may include, but is
not limited to:

Rule breaking as set out above.

Inappropriate or offensive content posted by charity staff or volunteers.
Violations of confidentiality or sharing sensitive information without
authorisation.

Misrepresentation of the charity’s values, policies, or actions.

Harassment, bullying, or discriminatory language within comments or posts.
The charity being tagged or mentioned in a harmful or misleading context by
external users.

Upon receiving a report, the Officer/Chair will:

Review the issue and assess the severity of the breach.
Collect relevant details, including timestamps, involved parties, and the nature
of the breach.

Determine what breach has occurred and the severity of the breach.
Discuss with Council where ambiguity lies or where further advice is needed.
Communicate the issue using appendix 1 template.

Actions may include:

Remove or modify the offending content, if applicable.

If the breach involves another party (e.g., a third-party post or comment),
respond publicly or privately as appropriate to address or clarify the situation.
Temporarily suspend access to social media accounts or content creation
privileges for those involved while the investigation is ongoing.
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e Report to police if the issue breaks the law or has a high-risk of developing
into a situation where the law may be breached.

See - Serious Incident Reporting Policy.

Communication and Documentation:

All actions taken should be documented for transparency and future reference,
ideally with the information being taken to Council using a report template. This is the
responsibility of the Media and Communications Officer alongside the Council Chair.
They will:

o Keep a record of all communications related to the breach.

e Notify Council Members and appropriate associated parties.

« If appropriate, prepare a public response (e.g., a statement or apology) to
clarify the charity’s position or address any concerns raised by the breach.
This will require approval by Council members prior to release.

e Serious incidents needs to be reported to CC and also Information
Commissioner’s Office in the case of serious data losses or data protection
breaches.

Following the resolution of the issue, the charity will:

o Review and update its social media policies and training materials if needed
to prevent similar issues in the future.

o Conduct additional training or workshops for staff and volunteers on
appropriate social media conduct, confidentiality, and the importance of the
charity’s image.

« Where necessary, implement a follow-up review of the affected social media
channels to ensure no further issues arise.

3. Political standpoint, conflicts of interest and clarity of views

The Institute of Psychosexual Medicine is not associated with any political
organisation or has any affiliation with or links to political parties. We can express
views where appropriate on policies that impact on our work and service users, but it
is essential that the Institute remains, and is seen to be, politically neutral. The
personal views of the charity members should not impact on the platform unless it
does not align with the charity’s aims and objectives.

Staff and Council members who have a personal blog, social media profile or
website which indicates in any way that they work at the Institute of Psychosexual
Medicine should discuss any potential risk or conflicts of interest with their line
manager and the other Council members. Similarly, anybody who wishes to include
this information in their personal activity should consider the impact and whether
permission is required. This is not necessarily always required, say for promotional
purposes on behalf of the Institute.
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Any information you make public could affect how people perceive the Institute of
Psychosexual Medicine. You must make it clear when you are speaking for yourself
and not on behalf of the charity. If you are using your personal social media
accounts to promote and talk about the Institute’s work, you must use a disclaimer
such as: “Views are my own” or "The views expressed on this site are my own and
don't necessarily represent the Institute of Psychosexual Medicine’s positions,
policies or opinions." This does not have to be on each post but should be clear on
your profile where possible.

4. Approaching VIP’s

The Institute of Psychosexual Medicine works with several organisations and
individuals, including sponsors and people with professional businesses. Please
don't approach high profile people or organisations from your personal social media
accounts to ask them to support the charity, as this could hinder any potential
relationships that are being managed by those selected by the Council to do so. This
includes asking for reposts about the charity.

If you have any information about high profile people or organisations that have a
connection to our cause, or if there is someone who you would like to support the
charity, please speak to the Council to share the details.

5. Handover of Media role

When the Media and Communications Officer has a transfer of roles. There must be
a transition period where the new member is provided the opportunity to:

o Read associated policies of the IPM including the Social Media Policy
Meet with the current member and discuss the channels

e Be provided the usernames and passwords for the channels
o Change the passwords, ensuring that the secretary is aware
e Have mentorship into the role if required
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Appendix 1 Communication of Social Media Breach (Template)

SUBJECT:

DATE:

REPORT BY:

TO:

DETAILS:

ACTION:

TIMEFRAME:

RISK:

SOCIAL MEDIA BREACH

DD/MM/YYYY

NAME

COUNCIL MEMBERS

Details of breach here.

Action undertaken or to be undertaken.

Action timeframes if to be undertaken and responsibilities.

Risk Score with justification provided here.

Version Control - Approval and Review

No. |Approved
by

Date

Main Changes

Review

1.0

First version of new policy

3 years
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